Digital Print Case Study Profiles

Project:  CHILDREN'S HOME SOCIETY OF VA FUNDRAISING DRIVE
Segment: Direct Marketing: Direct Order

Program objectives Significant results reporfed by user

e Improve results of the e Response rate: 8.6%, an
charity’s primary annual increase of 35% over the
fundraising drive. previous year’s campaign.

e Use data that already exists e Net Revenue: Increased 33%
about donors to speak to over the previous year.

different groups in different
ways, instead of same-to-all.
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