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The Chicago Botanic Garden has mailed personalized letters to potential 
sponsors to generate interest in holding an event at the Chicago Botanic 
Garden. In 2005, the Chicago Botanic Garden’s sponsorship department 
wanted to add photographs to the message and customize the message so 
that an organization would get text and images that were related to its 
interests. “We wanted to gain new sponsors and make more companies 
aware of the possibilities of the Chicago Botanic Garden as a place for 
events, meetings, product launches, trade shows, and any other event,” 
Breen says. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
The Marketing Department, working with local printer Dupli-Graphic, 
created the “Sponsorship, Naturally” book—a four-color, wire-bound book 
that showcases the beauty of the Chicago Botanic Garden. They also printed 
10 sheets, showing each of the events in color. For each upcoming event, the 
sponsorship department selects a number of potential sponsors that have a 
logical link to that event. For example, a food product manufacturer was 
selected for the Great Chef Series and the “Sponsorship, Naturally” book and 
related insert pages were mailed to them, resulting in a new sponsorship 
agreement. 
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The Chicago Botanic Garden began mailing the booklets at the beginning of 
November, and while the results are not in yet, Director of Communications 
Richard Bartecki and Breen are so enthusiastic about the visual impact of the 
book that they are planning to add to the insert pages for more sponsor 
categories. 
 
Bartecki said in late December that after distributing the books in October, 
“between November and December, we saw an increase in phone call 
inquiries, at least 20.” He also said they have seen an increase in the number 
of meetings scheduled, which will likely result in new or renewed 
sponsorships. More than 11 companies have scheduled meetings. 
 




